
Introduction

•The goal of Greenpreneurs is to unlock, accelerate and support 
the natural innovative tendencies of youth to foster a generation 
of climate and development leaders that are collaborative 
implementers of green solutions.

•Greenpreneurs is a twelve-week global green entrepreneurship 
accelerator and competition open to youth between the ages of 
17 and 35. Youth submit an idea for a solution that positively 
impacts the future of sustainable energy; sustainable landscapes; 
or green city development.
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Introduction

• PARTICIPATION
For this competition, teams working for/within GGGI Member Countries, which are 
primarily lower-income and middle-income economies, can participate. Those from other 
countries may apply, however, preference will be given to GGGI Members.

• SUPPORT PROVIDED
This year, the top three teams who win the Business Plan Competition will win USD$5,000 
per team in seed funding to get the initiative started. Depending on countries participating, 
there will also be the potential to collaborate with the Global Green Growth Institute at its 
country offices.

• TEAM STRUCTURE
Greenpreneur teams have 2 – 5 members (at times 3 – 4 members), with people with different 
skillsets.

• COMMITMENT OF GREENPRENEUR TEAMS
Each week teams participate in a one-hour webinar, a task submission, content to read and 
mentorship meetings. Teams spend around 5 hours per week participating in the program. 



Examples (My Green Home)

• One of 15 finalists selected (2019)
• Social enterprise that uses plastic waste to produce building materials.
• Plastic is mixed with sand to create pavers and bricks.
• Uses plastic that would otherwise be discarded (including difficult to process plastic, plastic bags, jerry 
cans, etc.)



Examples (UMUTI)

• One of 15 start-ups selected (2020)
• Uses fiber from banana stalks to produce paper and associated products such as paper bags
• Typically discarded material, able to produce end-products at a reduced cost to consumers.
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